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As students begin their careers, they will find
that professional credentials have become an
important confirmation of specialized knowl
edge. Credentials also are a worth
while career asset for those in the aca
demic community. In this issue, we
begin a three-part series on several
valuable credentials that are available
in fast-growing niches. The first in this
series focuses on the Certified Information
Technology Professional (CITP) credential.
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Technology continues to be the enabler that
drives the CPA profession to reposition itself
to compete dynamically in a global market.
As information technology professionals,
CPAs can offer more value-added services to
their clients and employers. The ability to
bridge the gap between technology and busi
ness is a valuable skill, positioning the CPA in
the more expansive role of business adviser.
One of the premier technology creden
tials that attest to a CPA’s understanding of
a broad body of IT knowledge is the
AICPA’s Certified Information Technology
Professional (CITP) credential. More than
1,000 CPAs now hold the CITP credential
and are recognized for their unique ability to
connect business and technology, blending
business acumen with IT expertise.
“The CITP after the CPA credential is
clearly indicative of the best and most knowl
edgeable CPA for the job, when it requires a
high aptitude in information technology,”
says James Bourke, CPA.CITP, a shareholder
with WithumSmith + Brown. “The CITP cre
dential sets me apart from other technology
professionals who do not have the same
understanding of accounting that we, as
CPAs, have by trade.”
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have the education and experience to qualify
for the CITP credential. Prospective CITPs
who qualify usually have a combination of up
to 2,000 hours of business technology
experience and up to 200 hours of tech
nology education over the past one to
five years. Some have even earned
other technology/business-focused cer
tifications and/or degrees. Another cri
terion is to be a member in good standing
with the AICPA. Among the benefits avail
able, CITPs have Web site access to a mem
bers-only section of the AICPA’s Information
Technology Center with articles they can use
for their own newsletters for customers/
clients. In addition, CITPs can attend
monthly CITP-only Web seminars on topics
such as security, privacy and the SarbanesOxley Act.
“Many CPAs hold industry and vendor
designations and accreditations, yet the CITP
is rapidly becoming the mark of excellence
for the CPA business technologist,” says
Gregory L. LaFollette, CPA.CITP, a practic
ing CPA, editor of The CPA Technology
Advisor and chair of the CITP Credential
Committee. “The CITP credential reinforces
the vision of the CPA profession in which IT
plays a central role in effectively and compet
itively running the practice. I recommend
every firm ensure it has a CPA.CITP respon
sible for the firm’s internal IT strategy.”
Chris Fraser, CPA.CITP, MBA, MCP,
CISA, of Sunera, LLC in Tampa, Fla., believes
that the CITP credential helps him communi
cate the message of his business technology
expertise and focus. “The CITP credential has
been equally beneficial, even if others have not
seen the initials before and are curious about
what they mean,” he says. “I love it when I’m
asked what the CITP stands for; it gives me
the opening I need to discuss my qualifications
and unique differentiators. The CITP definitely

CPAs who work in the technology arena for
firms and businesses more than likely already

continued on page F2
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continuedfrom page F1—The CITP Credential
serves as a vital part in my ability to develop new business and its
level of importance has evolved as my career continues to evolve.”
The AICPA IT Membership Section

In addition to the CITP credential, the AICPA offers an Information
Technology membership section. As opposed to other technology
groups, the AICPA’s IT membership section uniquely focuses on
critical technology issues for CPAs. The breadth of information that
is communicated and shared among the IT membership provides
members with a wide range of skills that allow them to enhance the
scope and quality of their services. CPAs or those in related fields

Young CPA Network: Resources
for New Professionals
Are your students approaching graduation
and contemplating the transition from stu
dent to professional life? The AICPA’s
newly launched Young CPA Network offers
resources and tools that address the needs
of young professionals. This initiative was
spearheaded by former AICPA Chair Leslie
Murphy to connect to and inspire the pro
fession’s future leaders.
“This is a great time to be starting out as
a CPA,” said Murphy. “Like never before,
businesses are looking for people who have
the unique combination of education, objec
tivity and financial insight that distinguishes
our profession. Young CPAs are in a great
position to make a real difference in business
as well as in the work of the profession.”

AICPA
(Section Associates) who are AICPA members, can join the IT
membership section. CITPs automatically receive annual IT section
membership as a part of the credential’s benefits.
The IT Membership Section enables members to learn, assess
and integrate information technology developments in the business
arena. Members turn this value into vital intelligence for growing
their practices, furthering their expertise as well as increasing their
value to their clients or employers. For more information about the
CITP credential or the IT Membership Section and instructions
about how to apply, visit the AICPA’s Information Technology
Center Web site at infotech.aicpa.org.

The demands placed on young profes
sionals make it difficult for them to identify
and access the resources of their professional
associations. The Young CPA Network is
designed to provide a place where young
CPAs can go to find information and
resources geared toward their needs.
“The Young CPA Network will help
CPAs 35 years of age or less become more
engaged in the profession and help them
connect to resources and tools to enrich and
support their careers,” says Murphy. The
Network includes a monthly e-newsletter,
The Edge, as well as a dedicated Web site
(www.aicpa.org/YoungCPANetwork).
On the Web site, young CPAs can
find tools and resources to help them
map out their skill development needs,
get networking and work/life balance
advice and learn about CPE options.

Testing of New Pronouncements: A Policy Update
New Auditing Standards

Statements on Auditing Standards Nos. 104 to 111, collectively
known as “risk assessment standards,” were approved by the
Auditing Standards Board of the AICPA in Mar. These standards
are effective for audits of financial statements for periods beginning
on or after Dec. 15, 2006. Early application is permitted.
The AICPA Board of Examiners has decided that the new
risk assessment standards will NOT be eligible to be tested on
the Uniform CPA Examination until the July/Aug. 2007 testing
window. SAS Nos. 104 to 111 reflect a significant change in the
professional standards and the requirements for conducting an
audit. As an exception to current policy, the new risk assessment
standards will NOT be tested concurrently with existing stan
dards. This policy exception applies only to the Auditing and
Attestation (AUD) examination section as it relates to SAS Nos.
104 to 111.

Career development ideas, an overview
of professional issues and ways to get
involved in the profession can all be
found on the site.
Also featured is an online “Ask a CPA”
question-and-answer service that allows
young CPAs to ask a more experienced
CPA career-related questions via e-mail. In
a recent survey of young CPAs, the AICPA
learned that 77% of respondents found
value in having access to an anonymous
service of this kind. CPA volunteers will be
answering the questions and responding
directly to the inquiries. The Edge provid
updates on professional issues, insight into
career development and professional
growth ideas, as well as work/life balance
guidance. For more information, go to
www.aicpa.org/YoungCPANetwork or e-mail
youngcpanetwork@aicpa.org.

All Other New Pronouncements

The current policy remains in effect for all other new pronounce
ments, which means they are eligible to be tested on the Uniform
CPA Examination in the testing window beginning six months after
a pronouncement’s effective date, unless early application is permit
ted. When early application is permitted, the pronouncement is eli
gible to be tested in the window beginning six months after the
issuance date. In this case, both the old and new pronouncements
may be tested until the old pronouncement is superseded.
For the federal taxation area, the Internal Revenue Code and
federal tax regulations in effect six months before the beginning of
the current window may be tested.
For all other subjects covered in the Regulation (REG) and
Business Environment and Concepts (BEC) sections, materials eli
gible to be tested include federal laws in the window beginning six
months after their effective date, and uniform acts in the window
beginning one year after their adoption by a simple majority of the
jurisdictions.
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AICPA

awards

Top CPA Exam
Scorers

The AICPA has announced
the winners of the 2005
Elijah Watt Sells Awards,
which are presented annually to the 10 can
didates earning the highest cumulative
scores on the four sections of the Uniform
CPA Examination. These candidates must
have completed testing during the previous
calendar year and passed each exam section
on their first attempt.
The 2005 award winners (in alphabeti
cal order) are:
• Steven C. Anderson, an Ohio candidate
from Shaker Heights, is a graduate of
Case Western Reserve University who is
employed by Howard, Wershbale & Co.
in Cleveland.
• Melissa Bylsma, an Illinois candidate
from Chicago, is a graduate of the
University of Michigan and is working
at PricewaterhouseCoopers in Chicago.
• Mark Raymond Danielson Jr., a Texas

•

•

•

•

•

candidate who lives in Richardson, Tex.,
attended the University of Texas at
Austin and works for Ernst & Young
LLP in Dallas.
Elizabeth A. Diehl, a Virginia candidate
living in Huntsville, Ala., is a graduate of
Pensacola Christian College who works
for Mason Enterprises in Huntsville.
Adina Mitnick Hollander, a Maryland
candidate from Lakewood, N.J., is a
graduate of Towson University who is
employed at PricewaterhouseCoopers in
Baltimore.
William Harris Leder, a Texas candidate
from Sugar Land, Tex., graduated from
the University of Texas at Austin and is
working for Ernst & Young LLP in Dallas.
Kristin Danielle St. Raymond, an
Arizona candidate living in Scottsdale,
Ariz., is a graduate of the University of
Arizona and is with KPMG in Phoenix.
Hazel M. Tucker, a Utah candidate living
in Park City, Utah, is a graduate of the
University of Witwatersrand, South
Africa, the University of South Africa,

Minority Scholarship and Doctoral Fellowship
Recipients
The mission of the Minority Initiatives Committee (MIC) is to
actively integrate minorities into the accounting profession to become
CPAs and enhance their upward mobility. The MIC has administra
tive responsibility for several programs to meet this objective, includ
ing the AICPA Scholarships for Minority Accounting Students,
University Outreach Programs, the Accounting Scholars Leadership
Workshop, Doctoral Fellowships for Minority Accounting Students,
Faculty Development Programs and the “Be a Star in Business”
advertising campaign. The MIC is also a sponsor of the Ph.D.
Project, which has doubled the number of minority business Ph.D.s
in the last 10 years, and of the Accounting Education Center at
Howard University, an innovative program focused on the growth and
retention of African-Americans in public accounting.
Minority Scholarship

Recognizing the shortage of minorities in the accounting profes
sion, the AICPA’s Scholarship for Minority Accounting Students
provides awards to outstanding minority students who show signifi
cant potential to become CPAs. For the 2006-2007 academic year,
127 scholarships totaling $406,000 were awarded. These awards are
funded by the AICPA Foundation from monies contributed by the
AICPA, its members, public accounting firms and others. The pro
gram has been in existence for more than 20 years and has awarded
more than $6 million in scholarships.
For a list of scholarship winners, visit the scholarship section
of the AICPA Minority Initiatives Web site at www.aicpa.org/diversity. Applications for the 2007-2008 academic year will be avail
able in Mar. 2007 and can be downloaded from the same site.

the University of Pretoria and Edinburgh
Business School. She is employed by
INVESTools in Draper, Utah.
• Steven W. Utke, a Pennsylvania candi
date from Sewell, N.J., is a graduate of
Bucknell University who works for
Ernst & Young LLP in Philadelphia.
• Peter E. Wick, a Wisconsin candidate,
from Neenah, Wis., graduated from the
University of Wisconsin-Oshkosh and is
employed by Virchow Krause in
Appleton, Wis.
The award was created in 1923 to
honor Elijah Watt Sells a year before his
death. Sells was one of the country’s first
CPAs under the provision of a New York
State law enacted in 1896 and a leader in
advancing professional education. He was
active in the establishment of the AICPA
and was a founder of New York University’s
School of Commerce, Accounts and
Finance. For more information about the
Uniform CPA Examination, visit:

www.cpa-exam.org

AICPA Minority Doctoral Fellowship

Fellowships of $8,000 are awarded once a year to full-time minority
accounting scholars who show significant potential to become
accounting educators. For the 2006-2007 academic year, fellowships
were awarded to 17 individuals pursuing their Ph.D. To date, the pro
gram has assisted 60 individuals in successfully completing their doc
toral programs. The 2006-2007 doctoral fellowship recipients are:
Nelson U. Alino, University of South Carolina-Columbia; Jason
Brown, University of Pittsburgh; Kelly F. Gamble, Florida State
University; Anthony D. Holder, University of Cincinnati; Robert
Huber, University of Arizona; Carlos E. Jimenez, University of
Florida; Jonathan Milian, University of Chicago; Norma R.
Montague, University of South Florida; Annette Pridgen, University
of Mississippi; Ramon P. Rodriguez, Jr., University of Texas-El Paso;
Paul A. San Miguel, University of Texas-San Antonio; Paula Sanders,
University of Illinois-Urbana Champaign; Cathy Scott, Jackson State
University; Daniel Selby, Florida State University; Charlene R. Sinkin,
Oklahoma Sate University; Adrian Valencia, Florida Sate University;
and Alicia A. Yancy, University of Southern California.

AAA Innovation in Accounting Education Award
The American Accounting Association’s AAA Innovation in
Accounting Education Award encourages innovation and
improvement in accounting education. It also recognizes signif
icant programmatic changes or a significant activity, concept or
set of materials. It includes a $5,000 prize, courtesy of the Ernst
& Young Foundation, and improved chances of publication in
Issues in Accounting Education. Information about the 2007
award can be found at aaahq.org/awards/award6.htm.
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AICPA Innovation in
Teaching Award

awards

The AICPA launched a new award
program this year to recognize and
disseminate successful, innovative
teaching strategies introduced in the first
course sequence in accounting that stimu
late students’ interest in the profession and
CPA careers. Other criteria that will apply
are adaptability for other educational insti
tutions or situations and the ability to
enhance student learning and to help stu
dents learn on their own.

The first winner of the award is
Richard Fern of Eastern Kentucky
University for his Presenting
Accounting Cases on CDs—A More
User-Friendly and Interesting
Delivery Tool. The case, for begin
ning accounting students, reinforces some
common accrual accounting concepts in an
interesting setting. Dr. Fem presented his
case at the Solomon Colloquium on
Accounting Education Change on Oct. 19,
and it will be accessible on the AICPA’s
Accounting Education Center at
www.aicpa.org/aec.

Research of Non-Financial Performance
Measures Award Winners
The AICPA has announced the awards of grants for research on
non-financial performance measures as part of a program in collab
oration with the American Accounting Association Management
Accounting Section. The recipients of the three grants being
awarded for 2006-2007 are Shannon Anderson of Rice University
and Karen Sedatole of Michigan State University, for research on
the use of non-financial performance measures in supply chain
management; Jianxin Gong and Theodore Sougiannis, the
University of Illinois at Urbana Champaign, for research on the use
of these measures in executive compensation; and Michal Matejka
of the University of Michigan, for research on the use of these mea
sures in business unit controller incentives.
“The three topic areas address challenges that our members

Spread the Word
About Feed the Pig™
Financial illiteracy is a national crisis, but
young people are particularly hard hit. That
is why the AICPA is launching Feed the
Pig™, an extension of the CPA profession’s
highly successful 360 Degrees of Financial
Literacy effort (www.360financial
literacy.org) specifically to target individ
uals aged 25-34.
By using an attention-grabbing icon—
Benjamin Bankes, a well-dressed, trans
formed version of the traditional piggy
bank—and multi-media, Internet and
“viral” marketing methods, this public ser
vice announcement (PSA) campaign will
inspire them to reignite the savings habit.
Sponsored by the AICPA with the support
of the state CPA societies, the Feed the Pig
campaign is the Ad Council’s first financial
literacy PSA campaign.
Educators can play a key role in help
ing young Americans get “unstuck” and
take action to control their finances and

Honorable mentions were accorded to
Roselyn Morris of Texas State UniversitySan Marcos for Using Movies to Teach
Ethics; and Stephen Moehrle of University
of Missouri-St. Louis for Business From
the Idea to the Seasoned Offering. These
teaching strategies will also be available on
the Accounting Education Center site.
The new award has been named the
Bea Sanders Award for Teaching
Innovation, to commemorate the retirement
of Bea Sanders, Vice President of
Academic and Career Development, from
the AICPA in Jan. 2007.

face in managing their companies on a day-to-day basis,” said John
Morrow, vice president for the AICPA’s members in business and
industry.
The funded projects are aligned with the goals of the Enhanced
Business Reporting Consortium, of which the AICPA is a founding
member. The Consortium’s mission is to improve the quality,
integrity and transparency of information used for decision making.
The research will be completed by July 31, 2007. Researchers
will prepare a professional final report, an academic paper aimed at
publication in a major academic journal and a practitioner version of
the findings suitable for publication in the Journal ofAccountancy.
is also expected that researchers will present practitioner-relevant
findings in an AICPA Web seminar, Web cast, conference or other
member forum. For more information, contact Kenneth Witt:
kwitt@aicpa.org

reach their goals. By simply reinforcing the
message that small steps can pay off big
over time, it’s possible to improve fives and
ensure a brighter future. Many students
often don’t realize what a big difference
even “small change” makes. For example,
simply skipping the $3.86 latte each day
and saving that money in an interest-bear
ing account would result in over $54,000 in
20 years.
Encourage your students to visit the
program Web site at www.FeedthePig.org.
Geared to young adults, the site is a fun
and easy introduction to the world of
financial literacy. Users can find free
financial information and tools that will
help them take the first small steps toward
saving. This includes signing up for
reminders sent via text message to “Feed
the Pig” on payday and for free weekly
financial tip emails.
Here are a few other ways you can
help students embrace financial literacy and
spread the word about Feed the Pig:
• Work with your state society to create

“giveaways” such as piggy banks, bal
loons, T-shirts or pens that feature the
Feed the Pig logo and URL.
• Set out Feed the Pig materials all around
campus. Cafeterias, student centers and
dorms are especially good bets. (Print
ready PDF versions of a poster, brochure
and bookmark are available at
www.aicpa.org/financialliteracy.)
• If your campus has fraternities and
sororities, be sure and get the word out
to them both verbally and with materials.
• Apprise faculty across a variety of disci
plines of the Feed the Pig campaign via
memo and e-mail, including a link to
www.FeedthePig.org.
• Incorporate the message and resources
available at www.FeedthePig.org and
www.360financialliteracy.org into your
curriculum or syllabus and encourage
your colleagues to do the same.
The program’s star—Benjamin
Bankes—makes appearances. Contact your
state society to arrange to have him at the
next campus-wide event.

